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THE INFLUENCE OF PRICE DISCOUNT, STORE IMAGE, AND SOCIAL 
INFLUENCE ON CUSTOMER'S INTENTION FOR PURCHASING 
BUCCHERI'S SHOES PRODUCTS IN SURABAYA 
 
 
 Yolanda Paramitha  
STIE Perbanas Surabaya 




Nowadays, human needs for fashion has become a major issue. Development of 
socialite class in our society has led the high demand of fashion and lifestyle, 
including shoes. This research aims to examine the effect of price discount, store 
image, and social influence on customer's purchase intention on a shoes brand, 
Buccheri. Required data were gathered from 150 respondents of Surabaya who 
were visiting shopping mall during January 2015. Questionnaire method was 
used in this research. The data were analysed using Structural Equation 
Modelling (SEM) in AMOS Graphics Software. The result of this research are : 
price discount has significant positive effect on store image, store image has non-
significant positive effect on purchase intention, social influence has non-
significant positive effect on purchase intention, and price discount has non-
significant positive effect on purchase intention.  
 
 
Key words : price discount, store image, social influence, customer's purchase 
intention, SEM. 
 
